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Disclaimer 

This presentation contains forward -looking  statements that represent our  beliefs, projections and 

predictions  about future  events or our  future  performance . Forward -looking  statements can be 

identified  by terminology  such as òmay,ó òwill,ó òwould,ó òcould,ó òshould,ó òexpect,ó òintend,ó òplan,ó 

òanticipate,ó òbelieve,ó òestimate,ó òpredict,ó òpotential,ó òcontinueó or the negative of these terms or 

other  similar  expressions or phrases. These forward -looking  statements are necessarily subjective and 

involve known  and unknown  risks, uncertainties and other  important  factors that could cause our  actual 

results, performance  or achievements or industry  results to differ  materially  from  any future  results, 

performance  or achievement described in  or implied  by such statements. The forward -looking  

statements contained herein  include  statements about the business prospects of Westlife Development 

Ltd  (ôWestlife Developmentõ), its ability  to attract customers, its affordable platform,  its expectation for  

revenue generation  and its outlook . These statements are subject to the general risks inherent  in  Westlife 

Developmentõs business. These expectations may or may not be realized. Some of these expectations 

may be based upon  assumptions or judgments  that prove to be incorrect . In  addition,  Westlife 

Developmentõs business and operations involve numerous risks and uncertainties,  many of which are 

beyond the control  of Westlife Development,  which could result in  Westlife Developmentõs expectations 

not being realized or otherwise materially  affect the financial  condition,  results of operations and cash 

flows of Westlife Development . Additional  information  relating  to the uncertainties affecting Westlife 

Developmentõs business is contained in  its filings  with  various regulators  and the Bombay Stock 

Exchange (BSE). The forward -looking  statements are made only as of the date hereof, and Westlife 

Development  does not undertake  any obligation  to (and expressly disclaims any obligation  to update any 

forward -looking  statements to reflect events or circumstances after the date such statements were made, 

or to reflect the occurrence of unanticipated  events. 
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ÅComparable sales (SSSG) at 3.4%; fourth consecutive 

quarter of positive SSSG 

ÅTotal restaurants at 242; added 6 restaurants in Q1 

and 30 in 12 months; Y-o-Y revenue growth of 10.9%  

ÅGross margin at 60.5% in Q1; expansion of ~140 bps 

Y-o-Y 

ÅMarginal expansion in RoM; Operating EBITDA 

expanded by ~30 bps Y-o-Y 

ÅCash profit improved by 30%+ Y -o-Y 

Financial Performance  

ÅAdded 14 McCafé's during Q1; doubled McCafé's in 

12 months to 89 

ÅMcDelivery continues to be strong growth driver  

Brand Extensions  

Q1 FY2017 Results & Highlights  
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 Brand penetration  

édriving consumer accessibility 

Broadening Accessibility  
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New Restaurants 
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 Brand penetration driving future growth  

Broadening Accessibility  

Q1 FY16 
Q2 FY16 

Q3 FY16 
Q4 FY16 FY16 

Q1 FY17 

6 

3 

8 

13 

30 

6 

�‡30 new restaurants in last 12 months 

�‡Entered 2 new cities & states (Nellore, AP & 

Porvorim , Goa); total presence in 32 cities 

�‡6 new restaurants in Q1 FY17  

o Maharashtra  - 2 

o Gujarat, Andhra Pradesh, Karnataka & Goa 

ð 1 each 

Broadening Accessibility  

Restaurant Openings  


